


1
e-commerce

Creating A New E-Commerce Website

To meet new sales projections at Wal-Mart 
and Target, ZeroWater asked Hanson to help 
reposition its brand and promote its water 
purification products. 

Along with developing the new ZeroWater 
brand identity and tagline — “If it’s not all 
zeros — it’s not ZeroWater” and as a  
cornerstone of ZeroWater’s new marketing 
campaign, Hanson created the new  
ZeroWater e-commerce website.

Building it Right: 
3 Examples of Website Development

Featured product and coupon offers that coincide 
with current TV promotions and infomercials.

Brand imagery that is consistent with and supports 
the retail environment. A site that’s designed for 
both shoppers of ZeroWater products and for  
educating the consumer about water filtration.

Educating the consumer by illustrating and explain-
ing the benefits of ZeroWater’s patented filtration 
technology. 

A shopper’s page featuring exclusive promotions 
that drive product trial and purchase.

“�Hanson ‘got us’ right away. We 

are first and foremost a technology 

company and the new Website  

really showcases the benefits of 

our superior filtration system.”

Doug Kellam
CEO, ZeroWater
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Home page

Latest promotions Comprehensive search engine

Brand profile
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Creating A National Accounts Intranet

Pernod Ricard USA, the world’s second  
largest distributor of premium spirits and 
wines, called upon Hanson Associates to  
develop and create NatSite, Pernod Ricard’s 
new National Accounts retail website. As a 
strategic leader in brand development and retail 
management, Pernod needed a single, in-depth 
source for all retail strategies, promotions, 
brand information, news and sales support.

Hanson’s creative team developed a site that:
1. �Allows for quick access to in-depth brand 

information
2. Has a comprehensive search engine
3. �Allows for quick access to current On and Off 

Premise promotions
4. �Is easily accessed by sales, marketing  

and retailers
5. �Is flexible for growth and accommodates 

frequent updates and revisions

“�NatSite’s consistent distribution 

of sales information, current 

promotional tools and industry 

news increases National Account’s 

visibility and value within every 

division of the company.”

Steve Walkerwicz
Pernod Ricard’s National  
Accounts Division Brand Manager
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Creating The Nation’s Leading Mixology  
Education Website

Pernod Ricard’s BarSmarts Advanced is the 
most innovative direct-to-the-bartender 
spirits, mixology and service education 
program available.

“�The creative foresight from Hanson  

Associates made BarSmartsTM  

exceptional—both creatively and  

functionally. Their vision and approach 

to the brand gave the much needed 

energy and relevance to the trendy 

bartender audiences in the NY and 

SF markets. And their full range of 

services enabled us to launch a highly 

acclaimed program.”

Suzanne Freedman 
Director, On-Premise Initiatives 
Pernod Ricard USA 

Welcome test

This is your personalized Home Page. Below we have recorded

your progress to date. This information will be updated each

time you successfully complete an on-line quiz. When all 4

modules and quizzes are complete, you will have the

opportunity to register for BarSmarts Live! ...a full day of

education, mixology and, of course, the final exam, where you

will become “BarSmarts Certified”.

You will have until October 31st to complete all 4 modules and

quizzes, and to register for BarSmarts Live! Our

recommendation is to pace yourself by completing roughly one

module per week. This is the best way to study all the material

properly.

The BarSmarts program was designed to be informative,

challenging, and enjoyable! If at any point you have a question,

please feel free to email info@barsmarts.com or call our toll

free number 866-226-4910.

Good luck!
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What makes BarSmarts Advanced unique?

BarSmarts Advanced is the only comprehensive its

available today. It focuses on the most relevant 

current methodology for it’s mixology, bar tools and

skills to an advanced level, and will provide anyone 

with the award-winning Beverage Alcohol Resource 

Will BarSmarts Advanced come to my market?

BarSmarts Advanced will be offered in the New 

area and the San Francisco Bay area in the fall of 

Markets being considered for 2009 are Chicago,

Dallas, Denver, Seattle, Southern California and 

Florida.

Can I participate in BarSmarts Advanced even though I don’t live in a market where it’s offered?

If you wish to be considered for the BarSmarts Advanced course and do not live in a city where it is currently being

offered, you may submit a request to info@barsmarts.com, AND be willing to travel to one of the BarSmarts Live!
events that are currently scheduled.

Does BarSmarts Advanced only focus on Pernod Ricard USA brands?

No. BarSmarts Advanced is a fully comprehensive spirits program that covers all spirit categories and brands

Does BarSmarts Advanced only focus on Pernod Ricard USA brands?

No  BarSmarts Advanced is a fully comprehensive spirits program that co ers all spirit categories and brands

.

How long will I need to study for BarSmarts Advanced?

The BarSmarts Advanced DVD and workbook are designed to fit into your schedule and should take between 3-4

hours per week for roughly 4 weeks.

Is the final exam written or practical?

Both. The Final Exam consists of a written exam, which is a series of multiple choice and essay questions, plus a

practical exam, which will involve creating cocktails in front of 1-2 judges.

 

Hanson’s creative team branded the pro-
gram, designed the training materials and 
created a comprehensive website that:
1. Opened with a branded Flash intro
2. Allowed on-line registration
3. �Allowed on-line payment and delivery of 

the training materials 
4. �Included on-line quizzing and registration 

for an “in-person” final exam
5. �Allowed for a phase two, nation-wide 

rollout that will have all of the BarSmarts’ 
materials on-line with the program open 
to the general public
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